‘ Arewe a match? |

Whether or not you grew up in Isragl, rurd China, the Amazon basin, New York City, Provo Utah, or Small
Town Nebraskawould have alot to do withyour world view, your religous beliefs, ideas about sex, thoughts
on children, what is right and wrong, and who you are. Growingup in the 2000s, 1980s, 1960s, 1930s, or 1800s
would aso have ahuge influence on your vaues, behavior, and thoughts. Growingup Black, Asian, White, or
Hispanic would similarly color your world view.

Summer camps differ dmost as widdy in culture as do the diverse cultures on Planet Earth. You are now
consideringasingular culture— Camp Augusta. Whether hunting for a job or amate, you need to look over
severd possibilities until you find onethat is ageat fit. Thereareover 12,000 summer camps, and this aneis
unlike most of them. Is this culture/camp agood match for who you are? Do the vaues and expectations fit
withyour own? If not, find asummer camp that is more like one a which you would be happy. Fakingit and
being here will not make for a good summer for you. M ake sureyou are agood fit for this camp, and then we
can start the courtship process. :-)

Substances

0 If yougnoke, or recently usedto and quit, please do not goply here

o |f youcould abolutely, positively, hagppily NOT partake of any mind-altering subg ance all summer (aloohol, other
drugs), then please consider applying. If youneedto drinkto be drunk for pleasure and hgppinesson a weekly kesis,
do not goply here. On a weekend day off, an alooholic drink to chill, relax, and enjoy is within reason.

o Drinking2 or more cypsof coffee, da, tea, energy drink, or other highly-caffeinated substances aday isa warning
dgn for us. If youhave sugar by you sideon a daily, or ®veral timesa week, basis, youwon't be hgppy here
Energy, and perhgpshappiness, is ought through subgances indead of healthy food and good deep.

M edia— none of these goply to you

o0 Cosmo, People US E, S uff, Elle, Gamour, Maxim, and cther Smilar magazinesare enjoyable foryouto read

0 Youwach morethan acowlehousof televison aweek, andlor, Y ouT ube isafrequent gomping ground.

0 Video gameslike Halo, Quake, GT A, Final Fantasy, COD, SarGrdt, ModernWafare Mario, World of Warcrdt, ec.
areenjoyablefor youto play. Video gamesare in your top 10 thingsto b onyou downtime You havea DSor any
kind of game console. Youplay Angry Birds, or Famville. Youown atv. E caera

0 Youown Abecrombieclothing (see below), Aeopodde, Hollider, ec. Clothingfor ocial gausisnormal and cool.

Conditution

0 Generally, you ga& morethan 7 housof degp anight. Extremely rarely will you ge lessthen tha, andyou prefe 8+
housof deep. If yourouindy deep lessthan 8 hours youare not agood mach.

0 Youcan jogtwomilesind leag 16 minues, andyou re jud warming wp. Sporting adivitiesare enjoyable andyou
areableto fully paticipate. Teking a10 mile hike with 3000’ elevation gain and loss issomethingyou could do
tomorrow withou concern. You will expendalot of energy a camp, and being exhauged won't befun for youorthe
kids. Get up and jogtwo milestoday ortomorrow— wastha very easy for you? 1f not, pleasedo notapply here.

Trats
0 The greated kill youmust possessisthe ahility to forgive yourself and others. Without that compassion and
forgiveness, the humanity of thehumansaround here will et & you ul.
0 Peoplehavetoldyoutha youareavery genaous peron. Youhaveacommunal, not equity, peedive (e Top10
documant). Youdon't careabou your job description gecifics; if you can, youhelp out. However,youcean also draw
thelineandtakea bresk when younead it.

Professonal RoleModel Appearance
Childrenin Ameicahaveallot of ideaspu into their head about howthey needto look to be cool, beliked, be
accepted, eéc. They can be quite nervousif their clothing doeg't makethem fit in to their peer group.

Campe's get their ideasfrom their current friends, magazines, televison, movies, music, dores, & ceera Thisistrue
throughou time— why didmen usedto wax their culy mustaches, but not do it now? Why do many women wear
makeyp? Clothingand gopearance ae culturally defined. It isonly natural and normal to explore andtry things with
our appearance, however, mog of theimagesportrayedfrom the current culturd sourcesin Americaare usually not



hedthy ones | believethefocusis unhealthy because children are focused on their sexuality, their body image asa
major deteminant of their worth asahuman being, andthey wear ideasiphilosophiesfor which they have little true
appreciaion. Check out the media section onthe“ Partnering with Parents’ website If hired, you' d alo watch 30
housof documentaries, me of which areabou culture and body image. Didyouknowyoucan walk into many
Aberaombie gores andhave atoplessyoungteen model prance aound, and someaimesmake lude, suggestive remarks
abou themselvesor shoppers? They've a9 been successully sued for providing“ how-to” sex information to 12-14
yea olds.

Thus, asaprofessonal role model lookingto be a beacon inthe gorm, your clothingand gopearance needto follow
some guidelines. A dmplet-dhirt and hortsisthe unofficial “ camp uniform.” Shirtsarenot “ belly dhirts” and shorts
andpants b nat ride lowonthehips. Do hot kring shirtsthat exposeyour belly. Short lengh isnot much shorter than
you middlefinger draght by your side. You don't roll your short waist down. If youdo thosethingsandare goingto
“comply” or “just go along” for thesummer, youarenot a gpod fit. Notetha daff wear cogumes, sarongs, andall
manne of fun and cregtive clothing, keepingthe aboveinmind

Syleand individuality are gill yous, andvery weloome—kegping in mindthe goalsand objectivesof Camp Augusta.

Paonal Relaionships
At camp, people someimesform new closerelaionships. Al, people omeimescometo camp cowpled. That’ sall
well andgood. Indeed, therearemarriagesevey year from folkstha me & Camp Augusta. FFomthiscamp/culture’ s
pespedive relaionshipstha arenat longterm and committed (1+ full year) are not to bethe campers business.
Relaiondipsouside of marriage/long-term commitment are not diglayed discussed, or known alout asfa asthe
campersare concaned. Why? Because, webelieve, children are hurriedinto dating, relaionships, and sx. Twelve
andthirteen year olds read Teen Magezine. Teensaretoo cool and mature for tha, andthey read Cosmo and Maxim.
Televison showsare often focused on reldionghips (especidly ones filled with drama) and sex, or sexualized images
Wewould raher children spend a week or two Smply being kids and reclaiming some of the joy and innocence of
childhood. They’'vegot over 60 yearsto be an adult. Remember wha Camp Augustd svison gaement is. If you
have aproblem with this youmus cleanly communicae with Randy beforeyouarrive.

Webdieve...

. .. that girit, mind, and body must be nourihedrichly and smultaneoudy. Wevalle musicandart jus asmuch as gorts. We
foder reped for sdf, for fellow humankind, andfor the aeaed world of which we are dewards Wefindtha the degped
community can arise out of the dronged individuality whentrud, toleance and underdanding prevail. Aboveall, we loveto
have fun—because gnilesand laughter and joyful optimian aretheforgeof community, relaionghip, and our own humanity .

Webelievetha a camp, children needto gop thinkingabou what they wear, wha it tekesto ke cool, and growing up too fad.
Thinking alout canod ng, roading marshmallows, gopreciaingcommunity, enjoyingtrue frienddips singing, wondering & the
gas, and communing with nature benefit them fa more. Thus we leave popular culture & the cbor. We believe tha
imagination isaprecious gift to be protected and not trampled by intense media bombardment.

Webelievetha campe's areto griveto dotheir bes work whenever possible andnot engage in omething half-heatedly.
Campeasaetotakeprideintheir work. Thearrow fliestrue theart isartful, the drama well-rehearsed andthe dining decorum
playful, yet reverent.

Webelievethat children learn bes when they discover truthsforthemselves. Children benefit from exploring, creaing, and
chdlenging. Feeding children answers and givingthem fact sdeadenstheir thirg and hunger for wha istrue andpossible. Play
isatool for learning, and not something given s many minuesduringthe day. Through play, childen leamn social ills their
passions andtheir potential.

Our Values
“We areacreaive trustworthy, fun, community of savantsfocused onthe mission.”
* Largely non-competitive * Smdl camp (90-95 campers) * Non-profit — children first
* Chdlenge by choice * Guidance * Coed
* Community * People love to learn * Campers sdf-direct ther
* Safe / secure/ hedthy * Discover themsdves * Funis within camp
* Free-choice * Child centered * Not typica sports oriented
* Smdl group (6) * Not glitzy or gimmicky * Non-denominationd (not religious)
* Individud atention (1:2) * Rustic * Absence of technol ogy

Re-read the“Modermn Hero” aticle onthe website



